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Microeconomics 

Topics: 
1. Optimal choice of consumers 
2. Consumer’s demand 
3. Producer’s supply 
4. Perfect competition market: general description 
5. Types of imperfect competition: general description 
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Macroeconomics 

Topics: 
1. Macroeconomic indicators  
2. Economic growth and Economic Development  
3. Economic fluctuation 
4. Inflation and Unemployment  
5. Macroeconomic policies  
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Entrepreneurship 

Topics: 
1. Entrepreneurial process 
2. Entrepreneurial motivations  
3. The role of entrepreneurship in the economy and society 
4. Profile of entrepreneurs  
5. Small businesses and family businesses  
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Promotional techniques 

 

 
Topics 

1. The stages of the promotional strategy 
2. The characteristics of the promotional techniques 
3. Public relations techniques used in relation to the mass media 
4. Techniques of sales promotion for stimulating the development of market 
5. The brand and its component elements: logo and slogan 
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Business investments strategies 

Topics: 
1. Investments and socio-economic development:  The concept of investment; Types and classification 
of investments. 
2. Investment strategy. The investment decision: meaning, need and factors affecting it. 
3. The sources of investment financing. 
4. Economic efficiency of investments. 
5. Risk and investment strategy. 
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